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This is the official business page of The Beeston Express, where we feature local businesses, large and small, with news to share.

Our aim is to keep Beeston Express readers living in the wider community up-to-date with what's going on in the business world,
either as items of general interest or if it may directly affect them (such as changes to tax laws, for instance).

However, we request that, if we are running advertising editorial, advertising in The Beeston Express supports it.

Beeston company shortlisted
for national award

A NEW online programme
developed by a Beeston
company has been
shortlisted for a national
award.

Power of 2 Publishing
provides resources to support
maths learning. Their
new online programme,
www. 3right.co.uk, has been
shortlisted for the 2010
Educational Resource
Awards.

Power of 2 Publishing
was founded 10 years ago
and has built a reputation
for providing products that
boost maths progress for
struggling pupils. They have
now worked with more than
2000 schools in the UK and
overseas.

Their new online resource
enables users to get extra
practice and support with
their mental maths skills. It
has been shortlisted for the
Special Educational Needs

Award, and the winner will
be announced at a ceremony
at the Education Show at the
NEC on March 5, where it
will be competing against
international companies.

It was developed alongside
a web development firm
based in Long Eaton and
launched in December last
year.

David Sharp, Director of
Power of 2 Publishing, said:
“It’s great to get national
recognition for our new
resource. We’ve had fantastic
feedback from our customers
and we’re already developing
plans to take the idea
forward.”

The Education Resource
Awards (ERAs) 2010
highlight the quality and
diversity of educational
products and resources,
excellent educational
establishments and the most
dedicated members of the

teaching profession and
supplies industry, all working
together to encourage the
very best in education.

Ray Barker, Director of
the Awards, commented:
“Schools can look to the
finalists and the soon-to-
be-announced winners, as
exemplary companies with
practical products that are fit
for purpose and provide real
value for money.”

Winners will be announced
at the annual gala event at
The Motorcycle Museum,
Birmingham on Friday,
March 5.

The Education Resource
Awards are sponsored by
Berol, Findel Education,
NES Arnold and Staedtler
and supported by the
National Association of
Head Teachers, the
Specialist Schools and
Academies Trust and UK
Trade & Investment.

Long Eaton family-run firm
celebrates 21 years in business

LONG Eaton family-run
company All My Own Work
this year celebrates 21 years
in business and, at the same
time, launches a new range of
fundraising products to add to
their extensive range.

The company helps
nurseries and schools raise
funds by transforming
children’s artwork into a range
of eye catching and useful
group and individual products,
including items such as big

shopper bags, tea towels and
mugs, that groups sell on for
a profit.

Penny and Ian Johnstone
set the company up back in
1989 after Penny spotted a
business opportunity with her
local playgroup. She was the
secretary at the time, and one
day she noticed her four-year-
old son drawing a picture
whilst leaning on a placemat,
and thought what a nice idea
it would be if the placemat
~ould incorporate the picture.

>enny started offering local
ilaygroups the chance to have
hildren’s drawings laminated
nd made into placemats so
hey could be saved for ever.

Initially, the husband-and-
vife team worked from home
n Chellaston but, a few years
ater, they had to move to
rigger premises. They moved
o their current location at
Nellington Street, Long

Eaton in 2005. Their son,
Neil, joined the firm in 2003.

Penny said: “It’s hard to
believe that it’s 21 years
since we started making
placemats. Over the years
we’ve expanded the range
of personalised products and
now offer over 100 different
lines, adding new ones this
month.”

As well as the three family
members who work full time,
All My Own Work employs
three part time staff whom
Penny describes as ‘absolute
gems’ and who have worked
for the business for many
years. The company has also
announced increased turnover
in spite of the economic
downturn, and puts this down
to increased sales, excellent
customer service with many
repeat orders each year, and
significant investment in new
products.

Neil Johnstone with the first placemat
design ever produced by the company.

BID

Nothing to do with
my business

MAYBE your business is
thriving, or you are in the
service industry and feel
that another small shop
going out of business round
the corner or on the high
street has nothing to do with
you. Think again.

Regardless of what the
media is saying about us
coming out of a recession,
its effects are still being felt
by many businesses across
the board. Those who have
been clinging on may still
find themselves in trouble.
This can trigger a domino
effect very quickly in a
small town like Beeston.

Think about the effect
on your clients if they
drive into a town that has
a forest of ‘For Sale’ and
‘To Let’ signs above empty
shops and premises that are
boarded up. The only sign
they will see is the corrosive
sign of ‘Depression’.

This will stimulate the
false impression that a//
businesses in Beeston are
going under and therefore
not worth investing in or
employing.

A depressed area can also
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have a huge impact on the
value of your business and
your property.

Therefore it is in the
interest of every business
in Beeston to be part of a
vibrant town that is known
for its pride, diverse shops,
and thriving industry.

This is why every
business, regardless of what
trade, should take part in
the Business Improvement
District (BID) that has the
business plan to prevent
degradation in the town and
help those who need it.

Gains

There is a lot to be gained
by taking part in the BID.
For example, you will have
access to the bulk buying
power of the Beeston BID
companies and have your
company advertised on
the new all-weather Touch
Screens. You will have
access to the BID PR and
Marketing team who will
be feeding information to
the media and turning the
spotlight on the town.

You will have direct
access to the University of
Nottingham, enabling you
to market new graduate job

opportunities directly to

the target audience, saving
you thousands of pounds on
recruitment costs.

The BID will open up
opportunities for your
company to have a higher
public visibility that will
ultimately lead to more
business.

Matt Robinson, BID
Manager, and PNDesign
are in full swing putting
the next stage of the BID
campaign together.

“The clock is counting
down to June 30, when all
the votes have to be in,”
said Matt. “I am really
looking forward to getting
this initiative off the ground
and beginning the process
of putting Beeston firmly on
the map.”

Matt will be visiting and
talking to businesses over
the next few months. If
you want to know more,
give him a ring on 07875
581 427 or email matt.ro
binson@beestonbid.org
www.beestonbid.org

Last chance to top up
your pensions

ANYONE who reaches

the age of 60 on or before
April 5 this year will need
39 (women) and 44 (men)
qualifying years to receive a
full state pension. However,
those born the day after will
only need 30 years. This is
the last chance for them to
top up their state retirement
pension. Join us on our
next course on Wednesday,

Thursday and Friday, March
17, 18 and 19 to find out the
full implications. We are
now taking bookings for the
course to be held at Beeston
Town Hall, Foster Avenue.

Please book on line
at www.ndprc.org.uk or
telephone (0115) 922 3824
for full details of course
availability.

Future course dates to
take place each month
during the year.

For further information,
contact Linda Whitt,
Nottingham & District
Pre-Retirement Council,
Registered Charity 505899.




